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Year of the Horse-themed cultural products gain global popularity 

 

 Manufacturers are moving beyond selling toys by integrating traditional horse 

culture and lore with diverse global aesthetics to enhance their products' appeal in 

international markets. 

• “Traditional IP + precision manufacturing” speeds up cultural exports. 

 

• Zodiac-themed Chinese cultural products draw strong overseas demand. 

 

 Creative toys now popular in overseas malls and public spaces, not just homes. 
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潮玩出海 點亮全球年味 

https://www.wenweipo.com/a/202602/12/AP698ceaa0e4b04d7d56d31dc3.html 
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